
 

 

 

 

 

 

Side Bar 
 

Agency logo:      
 
Full agency name: Zeno Group 
 
Address: 200 E. Randolph St., 52nd Floor, Chicago, IL 60601 
 
Website URL: http://www.zenogroup.com/ 
 
Name of Office Director: Grant Deady 
 
Human Resources contact: Kate Aherne, Kate.Aherne@zenogroup.com 
 
Chicago-based employees: 70 
 
List agency focus areas: Consumer, Corporate Affairs, Digital Engagement, Healthcare, 
and Technology fields. 
 
Key Chicago Clients:  Sears, Kmart, Craftsman, Kenmore, Pizza Hut, Quaker, Garrett 
Popcorn, World Kitchen, Seattle’s Best Coffee, Allstate Foundation – Teen Driving and 
Domestic Violence, Rosecrance, Turtle Wax and more 



Article written by:  

Renata Sandor 

M.A. Public Relations & Advertising at DePaul University 

Chicago, IL  

Career goal: To establish a career in digital marketing. 

 

Zeno Group 

Zeno Group was founded in February of 1998 and it is a privately held company 

headquartered in New York City. Zeno Group is a Daniel J. Edelman company, a 

communications agency that takes the industry to the next level. From the beginning, 

they defined themselves on different terms. Zeno Group is a holistically thinking 

communications agency that sees the bigger picture: the intersection of brand and 

reputation. Its employees are committed to 

helping clients make the most of the 

evolving role of Public Relations and the 

ever-changing need for audience 

engagement. Zeno is nimble and fast and 

is big enough to handle the largest, most 

complex client assignments and it ensures 

that each client benefits from the direct 

and daily involvement of the team 

members. 



Culture 

Previous to 2004 Zeno Group was known as PR21, meaning “public relations for 

the next century.” It rebranded to better meet the needs of market, which resulted in a 

50% growth rate of the company. It changed the name “to reflect its expanded 

capabilities and integrated approach to marketing communications,” said CEO and 

president Jerry Epstein. “The rebrand was a response to this changing climate. It 

provided us an opportunity to build from an established foundation but expand our 

identity to meet future needs. The rebranding also gave us personality that has been 

cultivated into the fearless agency we are today,” said Grant Deady, Chief Culture 

Officer. Now it strives to be different and as individuals, they define themselves as 

entrepreneurial, tenacious, scrappy and fearless. 

 “Our culture sets us apart. 

We know we can’t be everything 

to everyone – and we don’t 

pretend that we are. We know our 

strengths and we strive every day 

to be better. Our Zeno culture is 

here to stay, no matter how we 

grow and succeed,” says Grant 

Deady. At Zeno, their employees 

embrace the word “fearless.” It is a core value that they integrate into everything they 

do. Zeno Group’s employees are not afraid to challenge the status quo or to disrupt the 



marketplace for themselves and for its clients. However, Zeno emphasizes to its clients 

that while its employees are fearless, they are not reckless. “You can feel it in an 

instant. There is a distinct culture at Zeno. Our people know it, our clients know it, and 

our industry is recognizing it, too.” 

 

Structure 

Zeno Group’s account team structure is built to deliver the best results for its 

clients. Its junior staff range from Assistant Account Executives to Senior Account 

Executives; mid-level staff from Account Supervisor to Senior Account Supervisor; and 

senior levels start at Vice President up to Executive Vice President. The Managing 

Director of each city reports directly to the Chief Executive Officer, Barby Siegel, leads 

each office and practice group.  

“Our account teams are staffed in a way that allows our junior staff to work right 

alongside our more seasoned Zenoids and we encourage open and collaborative 

communication between all employees,” says Grant Deady.  

Clients 

Although Zeno was 

created as PR21 in order to 

provide Edelman with an 

avenue to pursue prospects that 

conflicted with its current client 

roster, it has grown to be much 



more than that. Zeno is consistently approached by organizations ranging from start-ups 

to global brands that are seeking out its services. Zeno has grown from its roots and 

has proven time and time again that it is capable of providing a top-notch service for 

clients across the Consumer, Corporate Affairs, Digital Engagement, Healthcare, and 

Technology fields.  

Zeno’s work for longtime client Allstate led to a breakthrough in raising 

awareness of a little-understood weapon of domestic violence – financial abuse.  The 

Allstate Foundation asked Zeno Group to build a greater footprint for its annual Purple 

Purse campaign, Zeno delivered in new and powerful ways.  Grant mentions, “we 

recruited Kerry Washington as campaign spokesperson, developed a PSA and fully-

integrated communications toolkit, and staged a New York event that drew national 

figures including Manhattan District Attorney Cyrus Vance Jr. and Gwen Wright, 

Executive Director of the NY State Office for the Prevention of Domestic Violence.” The 

result:  Unprecedented recognition for the Purple Purse pledge to end financial abuse 

along with more than $2 million plus in donations for grass roots organizations that 

advise woman on financial management, a 615 percent increase from last year’s 

campaign. 

It is not only client work that sets Zeno apart from other mid-size agencies, but 

also its corporate initiatives. The Human Project is an example of one such endeavor 

that launched at the beginning of October 2014. "Zeno recognizes that its clients’ 

challenges and opportunities increasingly have one thing in common – the need to 

engage consumers as people, in truly personal and meaningful ways – and this was 



The Human Project’s inspiration," says Grant. It has a distinct insight-generating 

model:  Engagement with Iconoculture’s “live community” of 500 people, layered against 

more than 10 years of data from proprietary cross-generational research. 

Zeno has offices in New York, 

Chicago, Los Angeles, Dallas, Silicon 

Valley, Toronto, Beijing, Mumbai, Jakarta, 

Singapore, Sydney and Tokyo	  New York, 

Chicago, Santa Monica, Silicon Valley, 

Dallas, Toronto, London, Madrid, Munich, 

Frankfurt, Paris, Amsterdam, São Paulo, 

Singapore, Beijing, Shanghai, Jakarta, Delhi, Mumbai, Kuala Lumpur, Ho Chi Minh, and 

Sydney. Zeno Group was also named winner of the PR Week Mid-Size Agency of the 

Year in 2011 and 2012 as well as Holmes Report Creative Agency of the Year in 2011. 


